
REWARDS FOR PARTICIPATION OR 
RESPONSE

Kellogg Company wanted to emphasize the 
Frosted Mini-Wheats® cereal brand’s 
commitment to fun and education by 
encouraging families to visit local museums, 
aquariums, planetariums, and zoos.

EntertainmentEntertainment® provided a private-label 
website that customers could access for buy 
one, get one free admission to local 
museums and other family attractions across 
the country as part of the Frosted 
Mini-Wheats® Sweepstakes program. Those 
registering were automatically entered for a 
chance to win a trip for four to visit the chance to win a trip for four to visit the 
Smithsonian Museum in Washington, D.C.

Kellogg’s strengthened the Mini-Wheats 
brand and captured online registrant 
information.

LEARN MORE

Find out about using Entertainment® to add value to 
your membership program.

ACQUISITION & RETENTION

CONSUMER PACKAGED GOODS

https://rewards.entertainment.com/contact-us/

