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Loyalty & Retention Solution

Program Spotlight
American Express Uses Premium Discounts to Add 
Cardholder Value and Build Loyalty 

FINANCIAL

Company Overview
American Express is the world’s largest card issuer by purchase 
volume. They process millions of transactions daily as a premium 
network for high-spending card members. Overall, they strive 
to help customers realize their dreams and aspirations through 
industry-leading benefits, access to unique experiences, business-
building insights, and global customer care.

Marketing Objectives
American Express wanted to build loyalty by rewarding valued 
cardholders, increase everyday spending to drive revenue, and 
reinforce the acceptance of their cards at regional and national 
merchants. 
Key to their solution was finding a vendor who could integrate 
easily with their card technology, had proven success in the 
financial sector, and had the ability to customize their benefits 
to various demographics. 

Our Solution
Entertainment® Rewards & Incentives worked with American 
Express and determined that the best solution would be an 
integrated program that involved print, email and online 
components.
Our print component was a personalized newsletter mailing 
that contained eight offers—each customized based on the 
cardholder’s zip code. These unique mailings served as a 
thank-you to customers with personalized discounts on the 
things they love to do in their local communities.
The second piece of their program involved emails with 
National offers for recipients to print. The online component 
was wrapped into the emails and included access codes to 
our American Express-customized online savings site. The site 
gave access to hundreds of thousands of discounts for dining, 
shopping and attractions. It also tracked customers’ savings 
over time and reinforces the extra value American Express 
provides its customers.

Company Overview 
American Express is the world's largest card issuer by purchase volume. 
They process millions of transactions daily as a premium network for 
high-spending card members. Overall, they strive to help customers 
realize their dreams and aspirations through industry-leading benefits, 
access to unique experiences, business-building insights, and global 
customer care.  

 

Marketing Objective 
American Express wanted to build loyalty by rewarding valued 
cardholders, increase everyday spending to drive revenue, and reinforce 
the acceptance of their cards at regional and national merchants. 
 
Key to their solution was finding a vendor who could integrate easily with 
their card technology, had proven success in the financial sector, and had 
the ability to customize their benefits to various demographics. 
 

Our Solution 
Entertainment® Corporate Marketing Solutions worked with  
American Express and determined that the best solution  
would be an integrated program that involved print, email and  
online components. 
 
Our print component was a 1-to-1 newsletter mailing that contained 
eight offers—each customized based on the cardholder’s Zip code. These 
unique mailings served as a thank-you to customers with personalized 
discounts on the things they love to do in their local communities. 
 
The second piece of their program involved emails with national offers 
for recipients to print. The online component was wrapped into the 
emails and included access codes to our American Express-customized 
online SaversGuide® site. SaversGuide® gives access to hundreds of 
thousands of discounts for dining, shopping and attractions. It also tracks 
their customers’ savings over time and reinforces the extra value 
American Express provides its customers. 

	  

PROGRAM SPOTLIGHT 

Loyalty • Retention Solution Print • Online • Email • Mobile  

Contact Us To Get Started:  800-450-8114  •  mktgsolutions@entertainment.com  •  www.entertainment.com/cms 

1	  

American Express Uses Premium 
Discounts to Add Cardholder 
Value and Build Loyalty Direct	  Mail	  Piece	  

with	  Offers	  Printed	  Inside	  

Online	  Savings	  Portal	  

Emails	  

©2014 Entertainment® 14CM-CRP-461 


